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The Product Field has 12 relevant aspects and areas, at its core we
find the value proposition of the product Crf
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The Product Field has 12 relevant aspects and areas C]‘f
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The Product Field has 12 relevant aspects and areas Crf
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Challenges for the workshop session crf

SUMMARY OF THE 7 CHALLENGES




Take the perspective of an OD consultant as a group and develop a
solution for your challenge, using the product field as a tool Crf
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Key insights learnings as a group, working at our challenge are: ) I




Key insights/learnings as a group, working at our challenge are:  CJ I




Our final conclusion we would like to share with other groups
to meet the challenge is: C I




